The model postulates two channels for communication, a mass media channel and an interpersonal channel, and the latter is considered to be more effective for personal behavioral change Mahajan et al., 1990 Martinez and Polo, 1996 . Therefore, an effective use of the interpersonal channel is very important for health promotion programs, most of which aim at changing personal behavior Smith et al., 2009 Valente and Fosados, 2006 . It is hence necessary to work out an action strategy based on a full understanding of the mechanism. In general, there are two types of people among whom information is spread those who actively acquire information active information acquirers and those who inactively acquire it inactive information acquirers . It has been argued that active information acquirers receive new information earlier than others, and then play the role of communicating that information to inac- By studying each of these four groups, we were able to suggest a more concrete technique of approach for those who actively acquire and communicate health information.
We define health information as the information that leads to the maintenance and promotion of general health. Diversity exists within the cate-gory of health related information, and, while health promotion should be multilaterally presented to people of various ages, the age and gender of active information acquirers vary depending on the subjects of information Christakis and Fowler, 2007 Colon Ramos et al., 2009 . Therefore, as it is necessary for health promotion programs to cover a widespread area, we chose to define generic health information broadly.
Methods 1 Response and setting
We conducted a cross sectional survey during the months of January and February of 2005 using a mail in, self administered questionnaire survey. 
Results
We received 2,375 responses. Table 3 .
Discussion
In our study, the proportion of active information acquirers or communicators in the community AACG was 30 . We should consider that this figure may reflect a higher percentage of active information acquirers than that of Japanese society as a whole. Because, in this study, the valid response rate was 46.6 , the respondents may have been biased towards people who were highly health conscious. In actuality, respondents in their 60s
accounted for 50 of the total respondents, and were more health conscious than those in their 20s and 30s. In addition, the proportion of the AACG in the study 30 was higher than the theoretical percentage 5 20 . It is possible to establish a method for disseminating information focused on specific health subjects by conducting a similar survey on health information regarding a specific subject, such as smoking or the prevention of obesity.
Conclusions
Our study demonstrated that about 30 of the population actively acquire information in their local communities and transmit the information to their family and acquaintances AACG . Therefore, identifying the AACG as early as possible and providing its members with information is an effective strategy for accelerating the dissemination of information to the greatest number of people. In addition, we believe that accelerating the dissemination of information by approaching the AAG and ACG could lead to the implementation of more effective and efficient health promotion programs.
The characteristics revealed here will contribute to identifying the key figures for information strategies in health promotion programs, that is, to identify the AACG, AAG, and ACG.
